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AvcTaHuMOHHOE NHAUBUAYyanbHOe o6y4YeHne aHanNu3y AaHHbIX ANA MeHeAXKepPoB, MapKeTONIOroB U
aHanuTukoB (B SPSS, Excel)
(yepe3 Skype ¢ NOMOLLbLI FONOCOBOM CBA3M U TPAHCNSALUM 3KpaHa)

MpeumyuiecTBa

=  WnamBuayanbHble 3dPeKTUBHbIE 3aHATUSA

=  Onnara kaxgoro 3aHATus, a HE cpa3y 3a Becb Kypc

= CroumocCTb HMXKe, YeM AJ1s NBoro ApYroro TpeHUHra no CTaTuCTUHECKOMY aHanuay

= Bbl nnatute 3a u3y4yeHue TeMbl, a He 3a 4Yac paboTbl nNpenogaBaTens, YTO WUCKMYaeT "pacTarvBaHue”
martepwuarna

=  He nmetowuii aHanoros B Poccrn o6beM yHMKanbHOro Mmatepuana

= [lpenogaBaTenb, UMeOLLMA GONbLLOK ONbIT B GU3HECe U Hayke

= BecnnaTHble KOHCYNbTaLUN MO SNIEKTPOHHON MOYTE

= [UCbMEHHbIN KOHCMNEKT 3aHATUA

= 3aHaTus B yaobHoe ansa Bac Bpems 1 ¢ ygo6HOM NepuoanyHOCTLIO (HanpumMep, pas B Hedento)

= [locne 12 3aHaTun Bbl MoxeTe nonyyntb ceptudukaT «LeHTpa busHec-aHanmnsa»

MpenogaBaTenb

EBreHvn AHTMNOB — cneumanucT Mo MOLENMPOBAHWIO B 3KOHOMUKE U MeHeXXMeHTe, npenodasaTent HaunoHanbHoro
nccnepoBaTenbckoro yHusepcuteta «Bbicwas Lkona SkoHoMuKny, pykoBoautens «LleHTpa busHec-aHanm3ay. imeet
6onblion onblT paboTbl Begywmm aHanutukom komnaHum «COMCON» (6onee 50 KonMYecTBEHHbIX MPOEKTOB ANA
KMoYeBbIX 3apybexHbIX M POCCUACKUX KnueHToB). VmeeT nyGnukaumym B BegyLUMX POCCUNCKMX W MHOCTPaHHbIX
XypHanax, Takmx kak "MapkeTnHr B Poccum n 3a pybexom", "Journal of Targeting, Measurement and Analysis for
Marketing", "Expert Systems with Applications".

CTOMMOCTb U NPOAOITKUTENBLHOCTbL 3aHATUA (1 3aHATHe=1 6onbLiasa Tema)
= [lpogomxutenbHocTb: 90-120 MUHYT (B pamMkax OQHOro 3aHATWUS rapaHTupoBaHHO (!) ocBamBaeTcsa bonblias

Tema)
= CrtoumocTb: 2700 pybneit. BoamoxHa onnara KaXgoro ypoka B OTAENbHOCTU. BoamoxHa onnarta HanuyHbIM 1
6e3HanMyHbIM NyTeM (4N OTYETHOCTK).

Tewmbl

Ha kaxgom 3aHsaTuM pa3bupaeTcs MHOXECTBO MPUMEpPoB U3 06nactu MapKeTMHra U MeHeMKMEHTa, BKIioyas
MapKeTuMHroBble uccrnegosaHusi, CRM-aHanuTuKy, KpeauTHbIA CKOPWHF, aHanu3 npogax u 1. A. OGy4yeHue
HanpaBneHo Ha nony4yeHue HaBbIKOB 0a30BOro aHanusa, MoAeNnMpoBaHUA B3aMMOCBA3eW, CerMEHTUPOBaHUA U
NPOrHo3npoBaHuA.

MprMepHble TEMbI:

Tema 1. lNogroToBka JaHHbIX K aHaNU3y

Tema 2. OnucatenbHbI aHanu3 1 TabynvpoBaHve

Tema 3. [NpoBepka rmnoTes: napaMeTpu4eckne 1 HenapameTpuyeckme MeToabl
Tema 4. KoppensaunoHHbI aHann3 B3anMoCBA3ein

Tema 5. PerpeccuoHHbIi aHanms

Tema 6. Jlornctnyeckas perpeccus

Tema 7. [lepeBbs knaccudukaumm n perpeccum.

Tema 8. Metoabl data mining: KNN n Neural Networks

Tema 9. CermeHTaUMOHHbIV aHanus-1: kBagpaHT-aHanus, RFM-cermeHTauus
Tema 10. CermeHTaUMOHHbIV aHanmn3-2: KnacTepHbIn aHanm3

Tema 11. ®akTOpHbIV aHanm3

Tema 12. AHanus cootBeTtcTBui (Correspondence analysis)

Tema 13. MHOromepHoe LKanupoBaHmne

Tema 14. MNporHo3vpoBaHne BPEMEHHbIX psagoB-1

Tema 15. MMporHo3mpoBaHne BPEMEHHbIX pAaoB-2

Tema 16. [JononHuTenbHble Npuembl paboTbl ¢ SPSS: 06paboTka OTBETOB Ha OTKPbLITbIE BONPOCHI, B3BELUNBAHNE
[OaHHbIX, MOMCK NMOBTOPSIIOLLMXCS Y aHOMaIbHbIX 3HAYEeHWUI

Tema 17. OcHoBbI cMHTakcuca SPSS ana aBTomaTusaumnmn ynpasneHus JaHHbIMU

TpeboBaHus
=  Hanuune 6GecnnaTHon nporpammbl Skype Ha KomnbloTepe (MOCMEeOHIOn BEPCUI0 MOXHO 3arpysuTb Ha

www.skype.com)
=  Hanuune mukpodoHa (Beb-kamepa HE TpebyeTcs)
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